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a Scott is

FOOTLOOSE & FANCY FREH

WORK HARD, PLAY HARD, w O
From a Wiz Khalifa song to a college-wide mentality,
this writer contemplates the balance of extremes.

SPRING INTO PLAY 88
With the polar vortex barely in the rearview mirror,
this writer looks to the road and the top five spring
break vacation destinations.

- GLOBAL CELEBRATION 84
A look at New Orleans’ best known week of
debauchery writ large around the world,

CONCRETE PLAYGROUN
A WEEKEND IN DETRO
This writer finds fun in the Motor City.

39

Alter getting all glamorous, it's time to let 8 7
the night play out.

Lo,

is g Renaissance

HP HOP CHANGED MY WARDROBE
Press play on images of hip-hop style as this writ-

CANDY COUTURE er reflects how the genre picked his wardrobe.

Go ahead, play with your food. Fashion never
lasted so good.

PROJECT YOURSELF
Layers of influence appear through visual
orojections in the interpiay of art and fashion.

What's in a word? As it turns out, a considerable OQ

PLAYING THE PART ;
amount of leeway for fun and games.

Masquerades make for the perfect opportunity
for fantastic fun.

How Karley Sciortino tumed a ,o/yfu/ pasr/me into a 49
megablog, business, and book deal.,

With the theory of gam/f/ca[/n sweeping the 60
workplace, you may soon be getting paid to play.

SHION IS FOR RISKTAKERS

Whether orange lips or heavy on the fringe, this is
the season o play with edgy looks.
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RE-IMAGINED DESIGNS GIVE SPRING
: {OLE NEW MEANING
Whether orange lips or heavy on the fringe, this is
the season o play with edgy looks.

THE SPORTING LIF 6/‘
As athletic wear gets the couture treatment
from the sneaker up, this writer remembers
the long and fruitful relationship between

sports and fashion.

INTERVIEW WITH EMILY HEBERT
Michigan alum and PEOPLE Stylewatch Editor Emily
Hebert shares what it means to play smart when it
comes to work and style.

Finger-paint might be child's play, but 68
it's never looked so glamorous. (And
turns out we could all use some
more playtime!)

With baby boutiques on the rise, fashion designers
are turning their attention to the tots.

Springtime and summer bring a slew of music
festivals, each with their own fashion aesthetic.
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Fashion is for risk takers, and this spring playing
with style is most definitely trending. What
exactly will you be seeing a lot of this season?
From pastel colors, fringe, athletic wear turned
everyday, mesh, and boxy tops perilous trends
are gracing the runways. Though clothing is
arguably the focus of fashion week, makeup,
hair, shoes, and accessories are of equal
importance. The definition of play reads, “to
engage in activity for enjoyment and recreation
rather than a serious or practical purpose’,
so why not consider this upcoming spring
an opportunity to be a little less practical in
playing on the edge?

Orange is a key color this season, and the
easiest way to appropriate this trend is on
your lips. Rag & Bone, John Galliano, and
DKNY are just a few of the designers who
have incorporated this in their runway looks.
Orange lips are great with a natural face of
makeup, but when paired with a heavy a more
dramatic appearance hints toward someone
slightly more daring. The inked up eye is an
easy way to make a strong and sexy statement,
and seems to constantly be in style. A slightly
softer way to make a statement is through the
introduction of pastel colored makeup. Both
Prada and Giorgio Armani perfectly integrated
this hot new trend this season, by keeping it
simple with no mascara or eyeliner, only a wash
of pastel eye shadow. Not only are both the
orange lip and pastel eye easy to incorporate
into any look, their simplicity allows for these
trends to be easily melded into a day-to-day
wardrobe.

N

k'Takers

Fringe is one of the hottest trends right now.
From bags to shoes, sweaters, and dresses the
flounce trim is adorned everywhere. Though
not always practical, fringe will be a must
have this season. Céline was spot on with
their bags on the runway, making the often
costume-like fringe into something wearable
and sophisticated at that. Leather fringe is
commonly found on classic motorcycle jackets,
but by fastening such texture on a bag, Céline
has created a unique way to be a little more
edgy. Gucci has also adopted the bold trend on
their bags this season, combining it with bold
colors, including a magenta-plum. Shoes are
no exception to fringe, shown in bright yellow
on the Rochas runway. Rochas implemented
this trend by creatively using thin and long
feathers to create quite an ethereal look.
Manolo Blahnik created the same feathery
fringe effect on their bright orange pumps for a
fresh pop of fun.

Though we can’t all be proud owners of the
newest Céline or Manoloss, it’s easy to be awed
by what we see on the runway. One of the
best parts of makeup is how accessible it is,
and surely any makeup department will have
orange lipstick as well as pastel shadows. Who
knew your moms suede fringe jacket from
circa 1969 would be the most valuable piece
this season? Try hitting up the closest vintage
shop to purchase this comeback trend or even
repurpose an old pocketbook with a touch of
fringe. Regardless of what how you choose to
trend, Spring 2014 is all about playing, so get
up, get inspired, and be bold with your style.

By Emma Rosen
Layout by Morgan Lovay

With the emergence of the sun and vibrant floral patterns, spring is a time
of change, which also means a long anticipated change in wardrobe. The
upcoming Spring 2014 Collections are much more than playful in calling
attention to whimsical designs, flirtatious hemlines, and an array of lively
hues. But what is playful fashion? Playful fashion describes garments that
stray from the norm and incorporate edgy elements of culture into collections.

Gracing the runway this season are tribal prints. Designers such as Alexander
McQueen, Emilio Pucci, Céline, and Valentino utilize bohemian elements
to influence their designs. McQueen’s uses of blue, white, and red-checkered
patterns reflect international geographic styles. Pucci and Céline draw from
animal prints, such as zebra. Additionally, Valentino’s take on tribal prints
translates into Aztec printed smocks with fringe detailing. Collections
embody the tribal trend through graphic prints, statement jewelry, drapery,
and detailed embroidery.

The art world has become a main source of influence in this years Spring
2014 Collections as well. Abstract art in addition to pop art and graffiti make
their way into several lines such as Valentino, Fendi, and Paul Smith, who use
graphic patterns resembling abstract art. While designers like Prada run with
the idea of art on clothing in creating dresses with face drawings on them.
Céline, however, incorporates thick brush strokes of black, red, yellow, green,
and white, which add for rich texture in the garments.

In addition to experimenting with play, designers have also put a twist
on traditional “work” attire, mixing classic cuts and pieces with shocking
hemlines, deep necks, as well as alternative fabrics. An example of the evolved
work dress can be seen in the designs of No.21, which has taken a classic dress
shirt and transformed it into a long sleeved mini-dress by adding black lace
detail at the bottom and a high-neck collar.

Play clothes can be worn in a variety of environments. This season, athletic wear
is no longer restricted to the gym as designers are revolutionizing sportswear
to be incorporated into everyday attire. From fabrics such as silk, mesh, and
leather, workout clothes have been enhanced to a more sophisticated level, as
depicted through the design of Emilio Pucci’s spring short. The fabric choice,
as well as the great fit of the short transforms the garment from active wear to
nightwear. Influenced by the traditional tennis outfit, Balenciaga’s collection
features a crop top and high-waisted short reminiscent of preppy athletic wear.
Re-imagined athletic designs are giving sportswear a whole new meaning.

From athletic wear to art, why not play with the tastes and moods of inventive
styles and intricate designs this spring? As you clean out your closet and restock
with new playful trends, be sure to take note of the Spring 2014 Collections.

By Hannah Schiff
Layout by Y Nhi Tran
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WHAT ALWAYS WORKS

Fashion's strongest icons show us how certain styles
have stood the test of time to work in every era.

OFF THE CLOCK

National holicays, vacation time or old fashioned hokey.
This is how a day off works.

Rk TIME

wo writers debate how the unpaid internship creates
and constricts professional opportunities.

CLOOKING IN

WOMEN OF THE NEW WORLD
W O These are the ladies making changes in the STEM
careers. (Not sure what STEMis? Read on.)

2 W A look at the new companies bringing work to a city
in flux.

AL KING WITH TOMLIN

48 One University of Michigan grad shares how she
worked her way to the top — and a sweet gig at
Refinery29.

VWORKING AGAINST THE CLOCK

48 Counting down the minutes or rationing the work,
the writer explores a cultural divide toward time.

HE OTHER SIDE OF GRADUATION

8 ﬂ Alumni report back on entering the working world
after walking out of the Big House last May.

OUT OF THE
OFFICE

OQ WORK IS WHAT YOU EOFIT
How does the saying go again - "its not work if...”

HE BLOG TAKEOVER
46 From a portmanteau to a point of authority, the blog
continues to change the media industry.

How paid vacation time can revitalized the workaay
and reemphasize the pursuit of happiness.

| IVE FREE OR DIy

Looks done by hand, careers created by minds. This
is the age of the self-made.

MODERNIST CUISINE
The culinary industry is cooking up a new tools and
frends.

DRESS LIKE TS
YOUR JOB

Through suits In the city, menswear is reinventing the
workplace staple - but the gents themselves need a
Iittle a help from stylists like Ashley WWeston.

Leave It to nature for the best foundation for frashion.

An office-appropriate personal look might be just want
your professional signature needs,

Qut of the printer and onto the skin, tattoos challenge
moadem workplace expression.
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WRB8IS. Ntcnships as Creating or Constricting
FIOIESSIOfEL Opoortunities

Each year thousands of college students wonder wheth-
er they should get a job or an internship for the summer.
Though a difficult decision, securing an internship for the
summer creates learning and networking opportunities,
builds relationships, and provides exposure to the profes-
sional world. Ideally, students should apply for positions
at the beginning of the second academic semester, but
starting to research options in the fall provides more time
to determine which internship opportunities best align with
personal goals. An internship provides the perfect oppor-
tunity to explore a potential career area and gather a sense
of whether that field is a good fit.

This summer, | interned at a high-fashion international
clothing company in Beverly Hills, California. | worked in
the VIP Public Relations Office, and dealt with celebrities
and their stylists who “borrowed” clothes for various red
carpet events. | learned about an aspect of the fashion
industry that is often overlooked. Though my experience
was not what | had expected, in under three months, |
gained salient professional skills. Additionally, | developed
relationships and connections with established leaders in
the fashion industry. Though | did not receive pay for this
internship, the experience was invaluable.

The majority of internships available to students grant ei-
ther course credit or a stipend. Employers figure that they
can have a useful temporary worker for the summer, with-
out incurring the cost of an additional employee. Although
at the University of Michigan most students only receive
one credit per internship, the experience itself provides ad-
ditional benefits.

Ideally students will secure internships based on their own
skillsets and merits. In reality, however, many are using
their own connections to open doors. Therefore,

everyone should reach out to people they know in

their field of interest and not feel guilty for utilizing

their resources. Crea
ing bonds and networking
with other employees is key
future success. U of M sophomor@
Jordan Gavens recalls “my

summer internship helped me/ network
pro-fessionals who can help me score my dream
ternship in the future.”

As interns, students have control over what they get out
of their experience. | learned to ask questions about ev-
erything from expectations to attire, and hours. Although
difficult at first, it is very important not to feel intimidated by
a boss or supervisor because that person has.the power
to impart important skills. The relationships built.with col-
leagues and supervisors will directly impact the internship
experience.

Making the most out of an internship is, essential. Inevi-
tably, there will be days when there is no work for the in-
terns; however those are the days that can end up being
the most beneficial. Taking advantage of the slow days
and using them to talk to atoss, or even the boss’s boss
results in the development of new relationships. U of M
Sophomore Alex Magged recalls that on the slowest days
at his internship, he learned the most “about how the way
a business is run from the CEQ’s perspective.” When work
is slow, the intern‘has the ability to learn as much as they
want from the organization, but mustitake the initiative fist.

A summer internship is a great ool for students as they
enter into the business world. Whether for credit or for pay,
an internship provides students with a glimpse.into their
potential career, the opportunity to network with profes-
sionals, and the chance to step outside the comfort of the
University of Michigan/@and experience something new:

In light of the death of
an intern at Merrill Lynch
after working 72 hours without
sleep, the debate over the merits
of internships, in particular, unpaid inter-
nships, has become increasingly heated.Last
year, | took an unpaid internship as an opportuni-
ty to start my career in the music business. | was
ecstatic that | got the position and given the lack
of paid internships in the industry, | was willing to
take an unpaid position. The job was in Los An-
geles and with the help of my parents, ['bought a
plane ticket and found housing in the area for the
semester. | was lucky that | had the privilege to ac-
cept the internship and learn from the experience,
but the same cannot be said for everyone. Unpaid
internships are a privileged institution that should
be eliminated.

Though unpaid internships allow companies to
provide more opportunities, the question is for
whom? In industries such as music, film, and fash-
ion, to build strong connections, one has to get
an internship in LA or New York. The problem with
these locations is that they are also two of the most
expensive places to live in America. The high cost
of living acts as a barrier to entry for those look-
ing to get into these industries. Unless a student
has wealthy parents or has'saved a large sum of
money from working, an unpaid internship is not
an option. Due to the financial hurdle, the unpaid
internship then only serves to further entrench the
growing economic divide in America, providing
more opportunities for those who can afford them,
and leaving out those who need them the most.

Beyond the financial hurdle students must over-
come to accept an unpaid internship, the overall

satisfaction of thei nternship experience is declin-
ing.

Though | enjoyed my unpaid internship, more and
more horror stories are accumulating. Many interns
are known to work 30 hours a week doing menial
errands for employees and learning nothing of sub-
stance about their industry. Furthermore, only 38
percent of students who take an unpaid internship
are offered jobs after graduation compared to 61
percent of paid interns. The numbers are likely to
stagnate, since unpaid interns often do basic work
than their paid counterparts, make them easily re-
placeable.

As income inequality rises in the modern US econ-
omy, unpaid internships only serve to magnify the
problem. Many companies that offer unpaid in-
ternships»claim-to compensate their employees
by giving students college credit, but the students
are the ones who have to pay for that credit. This
pay-to-play mentality rests on a privileged profes-
sional environment, leading young people to ques-
tion: what is the cost of the internship and is it truly
worthwhile?
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